2
[bookmark: _GoBack]








Negative Digital Experience
Student’s Name
Institution
Course
Professor’s Name 
Date








Negative Digital Experience
Customer digital experience is influenced by the business and the measures it put in place to ensure that customers have ease of access to the website or digital platforms. My experience with one of the websites that I never visited again was characterized by frustrations, constant disruptions, and distractions by popup notifications.
Frustrations with the website were associated with the complex platform that was difficult to maneuver. Chaffey and Smith (2017) explain that it is paramount for marketers to monitor the latest tactical changes to enhance the experience of their customers when using digital platforms. This includes ensuring that the website is easy to navigate and customers can find whatever they are looking for within the shortest time possible.
Secondly, constant disruptions and distractions can also irritate someone when visiting the website. This was one of the things that irritated me with the website. The popup notifications constantly distracted me when I was searching and no matter how hard I tried to stop them, they kept coming up on the screen. Apart from demonstrating that the website was poorly managed, these distractions also showed how the company does not regularly monitor the website because from the reviews of some customers, this was a major issue that was cited and still, nothing has been done to amend it. As Chaffey and Allen (2015) suggest, digital marketing experience can be enhanced through innovation and optimization of the marketing experience. This involves dynamically update and test the digital platforms to ensure that they are performing beyond expectations. According to Chaffey and Allen (2015), improving the digital marketing experience involves creating a plan for optimizing the digital media and integrated customer experience. No customer would feel the irritation by distractions and disruptions with the popup notifications and come back again. Therefore, it is important to listen and see the feedback from customers on how the platform can be improved.
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